
FOR INFORMATION CONCERNING CERTAIN RISK FACTORS WHICH YOU SHOULD CONSIDER, 
SEE “RISK FACTORS” AS SET OUT IN SECTION 5 OF THIS PROSPECTUS.

THIS PROSPECTUS IS NOT TO BE DISTRIBUTED OUTSIDE MALAYSIA

LISTING SOUGHT : MAIN BOARD OF BURSA MALAYSIA SECURITIES BERHAD
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HEAD OFFICE
XINGQUAN INTERNATIONAL SPORTS HOLDINGS LIMITED

Houyang Industrial Zone, Yanshang Village, Chendai Town, 
Jinjiang City, Quanzhou City, Fujian Province, PRC 362211

Tel. No.: (86) 595 8508 8999    Fax. No.: (86) 595 8516 6111 

E-mail address: addnice@addnicechina.com 

Website: www.addnice.com.cn

REGISTERED OFFICE IN MALAYSIA – BRANCH
312, 3rd Floor, Block C, Kelana Square, 17 Jalan SS7/26  

47301 Petaling Jaya, Selangor Darul Ehsan, Malaysia 

Tel. No.: (603) 7803 1126    Fax. No.: (603) 7806 1387

PROSPECTUS THIS PROSPECTUS IS DATED 
23 JUNE 2009

XINGQUAN INTERNATIONAL SPORTS 
HOLDINGS LIMITED

(Incorporated in Bermuda under the Companies Act 1981 of Bermuda 
(Company Registration No. 42756))

(Registered as a foreign company in Malaysia under the Companies Act 1965 of Malaysia 
(Malaysia Branch Registration No. 995177-V))

INITIAL PUBLIC OFFERING IN CONJUNCTION WITH OUR LISTING ON THE MAIN BOARD OF 
BURSA MALAYSIA SECURITIES BERHAD COMPRISING A PUBLIC ISSUE OF: 

(I) UP TO 90,000,000 NEW ORDINARY SHARES OF USD0.10 EACH IN OUR COMPANY 
(“SHARES”) MADE AVAILABLE FOR APPLICATION BY MALAYSIAN AND FOREIGN 
INSTITUTIONAL INVESTORS AND SELECTED INVESTORS AT THE INSTITUTIONAL 
PRICE TO BE DETERMINED BY WAY OF BOOKBUILDING, PAYABLE IN FULL UPON 
ALLOCATION (“INSTITUTIONAL PRICE”) (“INSTITUTIONAL OFFERING”); AND

(II) 9,500,000 NEW SHARES MADE AVAILABLE FOR APPLICATION BY THE MALAYSIAN 
PUBLIC AT THE RETAIL PRICE OF RM2.10 PER SHARE, PAYABLE IN FULL UPON 
APPLICATION (“RETAIL PRICE”) (“RETAIL OFFERING”).

IN CONJUNCTION WITH THE LISTING OF AND QUOTATION FOR UP TO 329,555,000 SHARES 
(ASSUMING THE OVER-ALLOTMENT OPTION IS EXERCISED) ON THE MAIN BOARD OF 
BURSA MALAYSIA SECURITIES BERHAD. 

THE RETAIL PRICE IS SUBJECT TO REFUND OF THE DIFFERENCE, IN THE EVENT THAT THE 
FINAL RETAIL PRICE IS LESS THAN THE RETAIL PRICE.  THE FINAL RETAIL PRICE WILL BE 
THE LOWER OF: 

(I) THE RETAIL PRICE; AND

(II) 95% OF THE INSTITUTIONAL PRICE.

ADVISER, UNDERWRITER, PLACEMENT AGENT AND 
SOLE BOOKRUNNER

不 断 向 上 • 运 动 自 由 境 界
Relentless Drive • Sporting Freedom

OUR BUSINESS

We are a sports and leisurewear enterprise based in Quanzhou City, Fujian Province, PRC engaged in the manufacture 
and distribution of outdoor and indoor sports and leisure shoes, apparel and accessories with a strong focus on brand 
management and product development. 

OUR PRODUCTS

Shoe Soles

Comprise athletic shoe sole products designed for specific sporting activities such as 
running, tennis, basketball and mountain climbing, as well as leisure shoes.

Outdoor and Indoor Sports and Leisure Shoes

Comprise mainly of outdoor sports shoes designed for specific outdoor and indoor sporting 
activities such as running, tennis, basketball and mountain climbing, as well as leisure shoes, 
marketed under our “Addnice” brand. 

Outdoor and Indoor Sports and Leisure Apparels and Accessories 

Comprise apparels for specific outdoor and 
indoor sporting activities such as running, 
tennis, basketball and mountain climbing and 
leisure and functional apparels such as t-shirts, 
polo shirts and windbreakers and accessories 
such as sport bags, caps, socks and head and 
wrist bands, designed for various outdoor and 
indoor sporting activities and marketed under 
our “Addnice” brand. 

FINANCIAL HIGHLIGHTS

FYE 2006

164

85

40

263

78
98

367

138 132

Revenue by Product (RMB mil)

FYE 2007 FYE 2008

Footwear Apparel & Accessories Soles

Total Revenue (RMB mil)

637

FYE 2008

439

FYE 2007FYE 2006

289

Net Profit (RMB mil)

129

FYE 2008

88

FYE 2007FYE 2006

49



	 u	 We	 have	 appointed	 29	 authorised	 regional	
distributors	and	43	direct	retailers	to	distribute	our	
“Addnice”	 products.	 Our	 “Addnice”	 products	 are	
sold	 via	 954	 “Addnice”	 specialty	 stores	 and	 464	
retail	stores	totaling	1,418	point	of	sales.	

•	 Control	of	our	sports	value	chain	and	commitment	
to	product	quality

	 u	 We	are	able	 to	control	 the	quality	of	our	products	
from	 the	 production	 development	 stage	 to	 the	
manufacture	of	our	sports	and	leisure	shoe	products	
and	shoe	soles	products.

	 u	 We	 were	 accredited	 with	 the	 internationally	
recognised	ISO	9001:2000	certification	for	Addnice	
Sports	 in	 2004	 which	 was	 subsequently	 renewed	
in	 2008.	 In	 2006,	 Addnice	 Sports	 was	 awarded	
the	Certificate	 for	Product	Exemption	 from	Quality	
Surveillance	 Inspection	 (产品质量免检证书)	 for	 our	
products	sold	under	the	“Addnice”	brand.

•	 Innovative	product	development	and	wide	range	of	
complementary	quality	products

	 u	 Our	 product	 development	 personnel	 monitors	
market	 trends	 in	 the	PRC	and	keeps	abreast	with	
the	 latest	 international	 fashion	 trends	 from	various	
sources	such	as	 industry	 journals,	magazines	and	
internet	websites.

	 u	 Our	product	development	department	successfully	
design	and	produces	approximately	50	 to	60	new	
shoe	 products	 and	 approximately	 40	 to	 50	 new	
shoe	sole	products	each	year	which	are	introduced	
for	 our	 spring/summer	 and	 autumn/winter	 season	
line	up.

	 u	 Strong	production	capabilities

	 	 Our	Group	has	the	capability	 to	produce	our	shoe	
soles	 via	 injection	 moulding	 process	 and	 foam	
moulding	 process.	 Our	 foam	 moulding	 process	
produces	MD	midsoles	which	have	greater	elasticity.	
In	 the	PRC,	not	many	of	our	competitors	are	able	
to	produce	shoe	soles	utilizing	 the	 foam	moulding	
process.	

•	 We	 have	 an	 experienced,	 dynamic	 and	 committed	
management	team

	 u	 Our	Executive	Chairman	and	CEO,	Mr	Wu	Qingquan,	
has	over	20	years	of	experience	in	the	shoe	industry	
and	he	has	played	a	pivotal	role	in	the	growth	and	
development	of	our	Group.	

COMPETITIVE	STRENGTHS	AND	ADVANTAGES

•	 Vertically	 integrated	 business	 model	 with	 strong	
manufacturing	 capabilities	 for	 shoe	 soles	 and	
shoes	

	 With	our	 vertically	 integrated	business	 that	 combines	
our	 shoe	 sole	 production	 process	 with	 our	 shoe	
manufacturing	process,	we	are	able	to	lower	production	
costs,	 ensure	 that	 the	 quality	 of	 our	 products	 is	
consistently	 in	 accordance	 with	 our	 stringent	 quality	
control	standards	and	also	to	reduce	the	lead	time	for	
the	development	and	production	of	our	shoe	products.

•	 Market	positioning	and	competitive	pricing

	 u	 We	 have	 positioned	 ourselves	 in	 the	 sports	 shoe	
industry	in	particular	the	outdoor	shoe	market.	

	 u	 As	most	of	the	players	in	the	outdoor	shoe	market	are	
predominantly	 international	brands	and	are	priced	
at	 a	premium,	we	are	able	 to	compete	effectively	
due	to	our	relatively	lower	price	structure.	

•	 Established	market	presence	and	market	recognition	
of	our	“Addnice”	brand

	 u	 We	have	successfully	built	up	the	“Addnice”	brand	
as	 a	 manufacturer	 of	 quality	 sports	 and	 leisure	
shoes,	apparels	and	accessories	in	the	PRC.

	 u	 We	 have	 received	 various	 awards	 and	
affirmation	 in	 respect	 of	 our	 “Addnice”	 brand,	
such	 as	 PRC	 Famous	 Trademark	 (中国驰名商
标),	 Fujian	 Famous	 Brand	 Product	 (福建名牌 
产品)	 and	 Quanzhou	 City	 Well-known	 Trademark	
(泉州市知名商标),	 which	 demonstrates	 the	 strong	
public	recognition	and	acceptance	we	have	gained	
for	our	products.	

•	 Strong	 and	 effective	 marketing	 and	 promotional	
capabilities

	 u	 We	 have	 adopted	 a	 strategy	 of	 maximizing	 our	
exposure	 in	a	variety	of	media,	such	as	 television	
advertisements	through	central	and	local	television	
stations	from	time	to	time,	billboards	in	commercial	
districts,	 giant	 poster	 displays	 on	 exteriors	 of	
shopping	malls	and	other	media.	

	 u	 Between	 March	 2006	 and	 February	 2008,	 our	
Group	 signed	 Miao	 Lijie,	 a	 captain	 of	 the	 PRC	
female	basketball	team	and	a	player	in	the	WNBA	
as	 spokesperson	 for	 our	 “Addnice”	 brand	 and	
between	 April	 2007	 and	 March	 2009,	 we	 signed	
Jason	 Kapono,	 a	 NBA	 player	 from	 the	 Toronto	
Raptors	 and	 back-to-back	 winner	 of	 the	 Foot	
Locker	Three-Point	Shootout	for	2007	and	2008	to	
endorse	our	“Addnice”	brand.	

•	 Extensive	distribution	network	of	specialty	and	retail	
stores	in	over	1,400	strategic	locations	across	PRC

	 u	 Our	products	under	“Addnice”	brand	are	distributed	
across	20	provinces,	municipalities	and	autonomous	
regions	within	the	PRC	through	an	extensive	sales	
network.	

•	 Established	 good	 working	 relationships	 with	 our	
customers	 who	 include	 other	 well-established	
sports	brands

	 u	 We	 have	 established	 good	 working	 relationships	
with	 our	 OEM	 customers,	 many	 of	 which	 are	
owners	or	manufacturers	or	export	distributors	 for	
established	 sports	 brands	 including	 PRC	 brands	
such	as	Xtep	 (特步),	China	Peak	 (匹克),	361˚	 (三六
一度)	 and	Qiaodan	 (乔丹)	 and	 international	brands	
such	as	FILA,	J’Hayber,	Bulldozer,	Spalding,	Eksis,	
Prince	and	Lotto.	

	 u	 Our	 Group	 has	 also	 established	 a	 strong	 working	
relationship	 with	 our	 customers	 who	 are	 regional	
distributors	of	our	“Addnice”	products	in	the	PRC.

	 u	 Mr	Wu	Qingquan	 is	 ably	 supported	by	our	 senior	
management	team,	whom	are	experienced	in	sales	
and	marketing,	manufacturing,	quality	control	and	
financial	management.	

•	 We	 are	 strategically	 located	 in	 Jinjiang	 City,	
Quanzhou	 City,	 Fujian	 Province,	 one	 of	 PRC’s	
largest	sports	shoe	manufacturing	bases

	 Our	strategic	 location	gives	us	easy	access	to	 labour	
and	suppliers	of	raw	materials	which,	in	turn,	allows	us	
to	lower	our	production	costs	and	obtain	timely	delivery	
of	our	raw	materials.	

•	 Expand	our	production	capacity

	 u	 Build	a	new	factory	with	a	production	floor	area	
of	 approximately	 55,000	 sq	 metres	 costing	
approximately	RMB260	million.

	 u	 Upon	 completion	 of	 the	 expansion,	 we	 expect	
our	 production	 capacity	 for	 shoes	 and	 shoe	
sole	 products	 to	 increase	 from	 approximately	
5.9	 million	 and	 14.0	 million	 pairs	 per	 annum	 to	
approximately	10.0	million	and	28.0	million	pairs	
per	annum	respectively.

•	 Expand	our	research	and	development	capabilities

	 u	 Intensify	our	research	and	development	efforts	to	
develop	new	outdoor	and	indoor	sports	and	leisure	
shoes,	shoe	soles,	apparels	and	accessories.

		 u	 Strengthen	 our	 research	 and	 development	
capability	 by	 recruiting	 new	 personnel	 and	
enhancing	our	existing	research	and	development	
team.

OUR	FUTURE	PLANS

•	 Marketing	and	advertising	activities

	 u	 Continue	 to	 place	 emphasis	 on	 building	 our	
Group’s	 brand	 image	 and	 promote	 greater	
awareness	 of	 our	 “Addnice”	 brand	 and	
products	by	increasing	our	marketing	activities	
through	 various	 channels	 including,	 without	
limitation,	television	advertisements,	billboards	
in	commercial	districts,	giant	poster	displays	on	
exteriors	of	shopping	malls	and	organising	and/
or	sponsoring	outdoor	sports	related	activities.

•	 Expand	our	sales	and	distribution	network

	 u	 Expand	our	sales	and	marketing	network	in	the	
PRC	 by	 increasing	 the	 number	 of	 “Addnice”	
specialty	stores	and	retail	stores.

	 u	 Appoint	more	distributors	and	direct	retailers.
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